
Self
Publishing
Magazine

ISSUE 31 SUMMER 2014
UK £5.00  EUROPE £7.50   ROW £9.00

incorporating
Readers’ Review

TSPM 31_Layout 1  19/06/2014  13:54  Page 1



SELF PUBLISHING MAGAZINE SUMMER 2014 3

5 Check yourself
Cressida Downing
explains why editing is key
for self-publishing authors

10 Covering all bases
Cover designer Simon
Avery shares his creative
insights

14 The art of
biography
Jill King explains why
writing a biography is not
easy...

26 Review your
approach
Helen Hollick advises on
submitting to reviewers

29 Making an 
e-fortune
Eleanor Norford talks to
Stephen Leather, who has
made over a million
dollars in ebook sales

Contents
Summer 2014 – 31

17 AUTHOR PROFILE
Richard Joy

19 EDIT YOUR BOOK
INTO A BESTSELLER
Step three: Characters –
the life blood and voice of
your story

22 CASE STUDY
Greg Allum takes us
through his three stages of
publishing

25 TOP TIPS
Helen Lewis on organising
successful book events

35 ROUND UP
A round-up of  recent
publishing news

32 READERS’ REVIEW
Independent reviews of
the latest self-published
books

REGULARSFEATURES

10

TSPM 31_Layout 1  19/06/2014  13:54  Page 3



4 SELF PUBLISHING MAGAZINE SUMMER 2014

EDITORIAL

    Published four times a year: Spring, Summer, Autumn
and Winter.

Editorial
Editor   Sarah Taylor
Review Editor    Rosie Grindrod
Publisher Jeremy Thompson
Tel       0116 279 2299
Fax       0116 279 2277
Email     selfpublishing@troubador.co.uk
Mail      9 Priory Business Park

Wistow Road, Kibworth, 
LE8 0RX, UK
www.selfpublishingmagazine.co.uk
Twitter: @selfpublishmag

Advertising
Ad Manager Wendy Kearns
Tel       01392 466099
Email    wendykearns1@gmail.com
Mail     6 Wallace Avenue, Exeter, EX4 8DB

Submissions

Articles
Proposals for articles or completed copy should be
sent to The Editor by email. No payment is presently
made for articles.

Books for Review
We review books whose publication has been fully or
partly author-funded. Books published within the last
six months, or which are to be published in the next
six, will be considered for review. Books that have
been in print for more than six months will not usually
be eligible. 

To submit a book for review, send it to The Review
Editor at the address above. The following information
should accompany the book:

1.  Publisher’s name, address and email address.
2.  Book’s cover price and ISBN number.
3.  Month and year of publication.

Full terms and conditions on our reviewing policy are
available on the magazine’s website. 

Advertisements
The inclusion of advertisements in this magazine is not an
endorsement by this magazine. Readers are advised to
make their own checks when responding to advertisements.

Typeset by: Troubador Publishing Ltd LE8 0RX
Printed by: Printed.com

All rights reserved. No part of this publication may 
be reproduced, stored in a retrieval system, or transmitted
in any form by any means, electronic, mechanical,
photocopying, recording or otherwise, without the prior
permission of The Self Publishing Magazine. Publishers and
booksellers may quote freely from book reviews published
in this magazine, provided the magazine is acknowledged
as the source of the review.

ISSN 1752-9433

© 2014 Troubador Publishing Ltd

The last three months has been a busy time! The end of March saw us
co-sponsoring the 2nd Self-Publishing Conference in Leicester, which
was very well received by delegates. We’ve already firmed up our date
for next year’s conference – Saturday 9th May – so save the date now!
We also attended the London Book Fair at Earls Court in April, with a
shiny new custom-built stand, which visitors loved! Copies of the
magazine flew off the shelves...

In this, our summer issue, we’ve got plenty of hands-on advice for self-
publishing authors. Cressida Downing, The Book Analyst, talks about
the importance and different types of editing – something that is
often overlooked. Most self-publishers appreciate that the cover is
vital, and in this issue designer Simon Avery shares his thoughts on
good cover design. 

Cornerstones’ Helen Bryant brings us her third and final piece on
editing your book into a bestseller, this time focusing on characters –
‘the lifeblood and voice of your story’. Reviews editor Helen Hollick
advises how to approach reviewers if you want to submit your book.

Plenty of food for thought – until the next issue! 

Sarah Taylor

Editorial

Sarah Taylor, Editor

Self  
Publishing
Magazine
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✍ Cressida Downing talks about the importance of  editing

WRITING

Y
ou’ve done it! You’ve
hit save and shut the
laptop, or put your
quill down on your
pile of manuscript

paper, or carefully arranged your
stack of notebooks and biros. Take
a moment to savour that feeling.
The real work starts now.

As a traditionally published
author, you automatically get
editorial help. Your agent may
suggest someone to work with
you before you get to the stage of
submitting it to publishers, you
are taken on by a specific editor
within a publishing house and
your text goes through various
edits. While self-publishing

authors are advised to use an
editor, the advice often ends
there. I’ve heard from authors
who are worried that using an
editor will mean that their text is
no longer their own, that their
style will be lost, or that it will
simply cost a lot of money and
they’re not sure if it’s a good idea.

I’m writing as an editorial
consultant who has been a
freelance editor for over fifteen
years, and I’ve always worked in
publishing and bookselling. I’m
going to try to break down the
reasons for using an editor – and
the tools you need as an author to
get the most out of your editor. 
Let’s start with...

WHY DO SO MANY PEOPLE
ADVISE YOU USE AN EDITOR?  
At its simplest, an editor provides
another pair of eyes on your
work. Given how easy self-
publishing is these days, it’s
entirely possible that an author
can finish their work and put it
out there before anyone else has
seen a word of it.  

Everyone has errors in their work;
that’s the joy of being a person
and not a computer and it’s very,
very hard to see what’s actually on
the page, rather than what you
think is on the page.

Apart from simple errors, a
professional reader can improve

The why, how, what, who, where and when of using an editor when self-publishing

Check yourself
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WRITING

what you’ve written. They can see
style hiccups that are stopping
your reader from enjoying the
flow of your work; they can find
plot holes and areas to improve
on.

When I meet authors (both
traditionally published and self-
published), I make a point of
asking them how many drafts
they write and how many edits
their work has had. The average
appears to be fifteen.  

Self-published authors are
sometimes regarded as ‘lesser’
authors, amateurs who have
somehow managed to get on the
big stage – and this impression is
strengthened when poorly
written manuscripts get out there
on sale to the public and it’s clear
that the author hasn’t edited their
work.

You, as the self-publishing author,
owe it to yourself to produce the
best piece of writing you can
before asking an audience to pay
for it. Using a professional editor
can help you to achieve that.

HOW DO YOU FIND AN EDITOR?
As in all areas of self-publishing,
there are many options available
to you. Some packaging services
include editorial services, some
will recommend a list of editors
they endorse, and there is always
word of mouth. 

But before you look for an editor,
it’s important to work out:

WHAT YOU WANT FROM YOUR
EDITING EXPERIENCE
‘Editing’ covers a range of
different services, depending on
what state your work is in, and
what you need the editor to do.
You can break it down roughly
into four different services: 

Structural and editorial advice
The editor will be looking at your
writing and giving you advice on
the work as a whole, how well the
story holds together, how your
style supports that, whether your
novel fits into a genre and how
convincing it is overall. This advice
can be invaluable and will also
give you pointers on how to move
your writing forward generally,
not just how to improve what
you’re writing currently.

Copy or line-editing
An editor won’t advise you on
style or plot, but work through

your text line by line, improving
your grammar and making sure
you don’t repeat yourself,
tightening up the text, and
polishing your style. They will pick
up inconsistencies and plot holes
but won’t plug them for you.

Proof-reading 
A straightforward look for
spelling and grammar mistakes.  

Bespoke or ‘other’
Mentoring comes under this
category; you may meet with an
editor a number of times as they
help you on your writing journey,
either in person or by phone. If
English isn’t your first language,
you may want an editor to turn
your text into something that
sounds more natural. You might
have specific concerns about your
writing (structure, plot, character)
and an editor can help you with a
particular area.

If you’re happy with how your
text is and you don’t want to
change anything about it, then
copy editing or proof-reading is
the service you’re looking for. If
you’re looking for advice on your
writing, or you plan to change
your text substantially, don’t shell
out for a line-by-line edit at this
stage, as it’s rather like icing a
cake that you’re going to have to
reconstruct.

Editors will not rewrite your work.
Each author’s style is unique and a
good editor is merely bringing
that style out.  

When considering which editorial
services you’re after, think about
how much advice you are willing

Self-publishing authors are advised
to use an editor, but the advice often
ends there...
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Cressida Downing is The Book Analyst – www.thebookanalyst.co.uk –
and has had over 20 years of experience in publishing and bookselling.

to accept. Your book is your baby
and sometimes it can feel like
you’ve paid a stranger to point
out how ugly it is! Remember that
a professional editor has no
agenda other than helping you.
They’re not a friend or relative
who wants to flatter you – or slap
you down. It’s not comfortable to
have your flaws pointed out, but
it’s like medicine – it’s for your
own good.

Unlike medicine, though, you can
choose to take on board as much
or as little of what your editor is
suggesting. You are the author
and their suggestions are just that.
Think about why they are making
those suggestions, though. 

If they think the main character is
weak and suggest a way of
building him up, you don’t have to
change the text in that way – but
the information you need to take
forward is that they have found
that character weak, and it’s up to
you to change that if you want
your book to be the best it can be.

WHO DO YOU TAKE ON AS
YOUR EDITOR?  
It really is a case of finding
someone you’re comfortable with.
They should state their credentials,
what their experience is, how they
work and what they charge. 

Make sure you know what service
they are offering and that there
aren’t hidden charges. It can be
simpler to use an editor as a
standalone service, as ‘includes
editing’ in a package can mean a
variety of things – including just
putting your text through a spell-
check programme.

Editors can be expensive, but
there are ways of reducing the
cost. Above all, work out what
service you want. If you’re not
sure if your work is ready for a
copy edit or proof-read, consider
asking an editor to look at the

first three chapters and a synopsis.
They should be able to give you a
good idea of where you’re at and
it won’t be as expensive as them
looking at the whole manuscript.

Charges are almost always based
on word count (not page count, as
the number of words on a page
can vary enormously!) so if you’re
planning on cutting out a third of
your text, do that before you send
your work in to be edited – you’ll
save yourself a third of the cost.

If you know you write in sloppy
manner but intend to check
spelling and so on later, do it
before you send your work in to
be edited. Sometimes authors tell
me, ‘I know how to use an
apostrophe! I just hadn’t changed
that in my text yet.’ I won’t know
whether you know and haven’t
bothered changing it, or whether

You owe it to yourself to produce the
best piece of writing you can...
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it’s something you don’t know
(many authors don’t).

Online communities can often
provide suggestions and reviews
of editors – it’s a good place to
start when looking for someone.
If you’re using a packaged service,
Google it before you sign up –
there are great self-publishing
services out there, and there are
also reinvented vanity presses that
exploit authors.

WHERE SHOULD YOUR EDITOR
BE?
You could be forgiven for
thinking that this doesn’t really
matter in this digital age, but
there are some elements to

consider. Do you want your editor
to be in the same time zone as
you so that they can respond to
quick emails in real time? 

The US and UK markets are
different – despite using roughly
the same language! – so a US
editor for a UK author may not be
ideal, although if you feel your
market may predominately be in
the US, then that can help.

If you are looking for mentoring
and face-to-face meetings, you’ll
need an editor who can get to
you or vice-versa relatively easily. 
Consider meeting halfway if
necessary; coffee shops are ideal
for working meetings.

WHEN IS THE BEST TIME TO USE
AN EDITOR?
I’ve never had an author tell me
they wish they’d waited to use an
editor, but I’ve often had them say
that they wish they’d got advice
earlier in the process. For general
writing advice, as soon as you’ve
got to a natural pause – use an
editor.  For final polishing – do as
much as you can yourself first.

Choosing the right service from
the right editor at the right time
may seem a tricky prospect, but
getting it right could save you
time and money, and ensure that
your writing is the best it can
possibly be before it reaches your
audience.
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